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PROFILE SUMMARY

Highly organized and creative professional, well-versed in building,  maintaining, and running successful data-driven and customer-focused  innovative marketing campaigns. Experienced in managing multiple  high-functioning marketing teams, driving collaboration and achieving  exceptional results. Bringing forth broad marketing knowledge, coupled  with focused campaign development abilities. Experienced digital  strategist, storyteller, and content marketer with proven experience in  devising and implementing decisive and consistent marketing initiatives  aligned with brand strategies. Combines strong technical and  quantitative skills to foster innovation, coupled with sound  interpersonal expertise to foster and maintain strong relationships.  Comfortable delivering quality solutions in a fast-paced environment  with rapidly changing priorities.

CORE COMPETENCIES

 Analytical and strategic thinking with strong leadership and B2B marketing expertise
 Solid business acumen with exceptional skills regarding marketing and advertising
 Define marketing strategies to refine the marketing mix and drive business results
 Ability to understand customer needs and business goals to shape marketing plans
 Skilled in guidance, problem-solving, and conflict resolution for smooth work flow 
 Strong written/verbal communication skills for documentation and correspondence
 Outstanding interpersonal skills with strong team spirit and great respect for diversity 
 Exceptional organization skills with the ability to prioritize and manage multiple tasks 
 Solid time management with high precision in a deadline-oriented environment

SKILLS HIGHLIGHTS

Integrated Marketing Strategy		Multi-Touch Point Outreach Strategy	Public Engagement Initiatives
Product Landscape & Marketing Plans	Market Research & Communication	Brand Awareness & PR
Digital Marketing Strategies		Market Trend Analysis			Strategic Leadership
Mentoring & Coaching			Critical Thinking & Decision-Making 	Sales and Marketing in both B2B and B2C 
Team Building & Management		Self-motivation & Initiative		Supervision & Follow-up		

PROFESSIONAL EXPERIENCE

Realtor													2021 – Present 
Post Oak Realty 
 Provide guidance and assist sellers and buyers in marketing and purchasing property for the right price under the best terms.
 Determine clients' needs and financial abilities to propose solutions that suit them.
 Perform comparative market analysis to estimate properties’ value.
 Facilitate negotiations between buyers and sellers, and review purchase contracts to ensure terms are met.
 Created a digital marketing plan to increase website traffic and leads, resulting in an 88% increase in online inquiries.
 Negotiated favorable terms for clients on lease agreements, reducing average monthly rent by 10%.
 Determine clients' needs and financial abilities to propose solutions that suit them.
 Perform comparative market analysis to estimate properties' value to better assist marketing efforts. 
 Facilitate negotiations between buyers and sellers, and review purchase contracts to ensure terms are met.

Senior Marketing Manager									 	2022 – 2023
Nexa Media
 Successfully managed and mentored multiple high-performing teams.
 Led and coordinated several teams in delivering comprehensive reporting  and analysis to clients. Effectively communicated key performance  metrics and valuable insights from each team, empowering clients to make  data-driven decisions based on a holistic view of their marketing  campaigns' performance.
 Oversaw multiple teams of professionals responsible for preparing and  presenting regular reports to clients. Leveraged key performance  indicators and insightful analysis from each team to guide data-driven  decision-making, showcasing the collective contributions and  achievements of the teams in driving successful marketing campaigns.
 Guided and supervised several teams in providing regular reporting and analysis to clients. This included showcasing key performance indicators  and delivering valuable insights from each team, highlighting the effectiveness of their collaboration in achieving marketing objectives.
 Acted as a manager, overseeing multiple teams' delivery of regular reporting and analysis to clients. Utilized key performance indicators  and insightful data from each team to facilitate data-driven decision-making and demonstrate their collective accomplishments in meeting marketing objectives.


Director of Marketing 											2020 – 2022 
Lionheart Realty
 Developed and executed comprehensive marketing strategies to increase awareness of the company’s services in the marketplace.
 Supervised the department and provided guidance and feedback to other marketing professionals.
 Oversaw website development to better rank in Google as well as grew social media outreach. 
 Managed campaign setup and lead offerings. 
 Devised marketing plans using digital strategies, print advertising and word of mouth tactics.
 Organized and executed robust, creative experiential marketing events.
Digital Marketing Manager									 	2018 – 2020
Nexa Media
 Led a dynamic team responsible for creating and executing highly  effective digital marketing campaigns for diverse small and large  businesses across various sectors. Platforms included Google, Facebook,  Instagram, and YouTube ads.
 Oversaw brand management and social media management efforts for  multiple client companies, ensuring enhanced brand visibility and  engagement.
 Directed a team in the implementation and optimization of automation systems within businesses, utilizing a range of CRM  platforms, software tools, and click funnels. This streamlined the sales  process and improved overall efficiency.
 Acted as a manager, overseeing a team's delivery of regular reporting  and analysis to clients. Utilized key performance indicators to facilitate data-driven decision-making and  demonstrate the team's accomplishments in meeting marketing objectives.
 Guided and supervised a team in providing regular reporting and analysis  to clients. This included showcasing key performance indicators and  delivering valuable insights, illustrating the team's effectiveness in  achieving marketing objectives.

Digital Marketing Speciaslist									 	2017 – 2018
Nexa Media
 Created and delivered highly effective digital marketing campaigns for various small and large businesses across multiple sectors. Platforms included Google, Facebook, Instagram, and YouTube ads.
 Provided brand management and social media management services to multiple client companies, enhancing their brand visibility.
 Implemented and optimized automation systems within businesses, including my own company, using a range of CRM platforms, software tools, and click funnels. This streamlined the sales process and improved overall efficiency.
 Tailored marketing campaigns and automation systems to clients' unique business needs and goals.
 Monitored campaign performance, analyzing data and metrics to identify areas for improvement and optimize marketing strategies.
 Provided regular reporting and analysis to clients, presenting key  performance indicators and insights to support informed decision-making  and showcase the effectiveness of marketing initiatives.

Facilities & Operations 											2015 – 2017  
Auburn University
 Executed and organized various events conducted by Auburn University to provide an organized and professional affair. 
 Developed a keen understanding of client relations and the overall organization of large events.
 Communicated with general managers and facility teams regarding upcoming repairs and projects.
 Directed vendors, facilities staff and service providers as required to create efficient and non-disruptive work environment.
EDUCATION & LICENSES
Bachelor of Science in Marketing										
Auburn University

Real Estate License											2021 – Present 
National Association of REALTORS®	

TRAINING & CERTIFICATIONS
Google Analytics Certified				Google Ads Certified 
Hootsuite academy marketing				Microsoft Excel Expert Certification
Hubspot content marketing
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